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The Challenge The Solution The Outcome
The TUI Group is the world’s 
leading tourism group. Under the 
umbrella of the Group, TUI brings 
together a large portfolio of strong 
tour operators, over 2,200 travel 
agencies and leading online portals, 
six airlines with around 150 aircraft, 
over 380 hotels, 17 cruise ships and 
destination agencies in all major 
holiday destinations around the 
globe.
 
For areas such as destination 
knowledge, customer service, 
3-letter codes, etc., TUI evaluated 
mobile learning solutions and 
selected KnowledgeFox. 

The deciding factors were 
straightforward administration 
that enables rapid course creation 
and course updates, options for the 
integration of multimedia content, 
easy application across all common 
end devices, as well as gamification 
and fun learning.

TUI relies on KnowledgeFox with the 
integrated KnowledgeMatch. The 
app was provided to users with full 
TUI branding.

Knowledge cards are regularly 
created for new content. Although 
the focus lies on destination 
knowledge, courses also include 
customer service and product 
knowledge. 

The content is naturally always up 
to date, containing images and 
texts as well as videos.

The KnowledgeFox knowledge 
card types “comprehensively 
cover” learners’ needs. The 
KnowledgeMatch provides col-
leagues with additional fun and 
networking opportunities, reports 
Bärbel Walcher.

TUI currently offers its employees 60 
courses with a total of almost 2,500 
knowledge cards. 

The courses impart knowledge about 
TUI travel destinations, products, 
customer service, etc. 

To date, 700 participating users have 
already completed 800,000 learning 
steps.

Choosing a solution with gamification 
has proved to be a complete success.
Employees playfully test each other’s 
knowledge using the Knowledge 
Match, collecting points for correct 
answers and advancing in the ranking.
165 colleagues actively participated in 
a time-limited campaign and earned a 
total of over 75,000 points.

The goal of implementing a motivating 
learning method with a high fun fac-
tor has thus proved to be a resounding 
success.

Destination knowledge and travel agency basics for TUI employees

Effective learning with a high fun factor
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